
Report

Since 2020, the global influencer market has surged.
What began as a rising trend is now a $250 billion
industry, up from $210 billion in 2024. 

Yet behind these headlines and growth of the creator
economy, one critical question remains:

Are creators actually earning more?

2025
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Introduction

This report dives into the state of the Creator Economy, backed directly
by input from creators themselves. NeoReach is a longtime catalyst of
innovation and creation in the influencer space. We’re here to uncover
the latest trends, analyze, and amplify the unfiltered opinions of the
very people shaping the future of marketing: 
the creators themselves.

Let’s get into it.

In today’s economy, creators are the thought
leaders building audiences, setting cultural
agendas, and rewriting the rules of engagement.
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Methodology

02

NeoReach conducted a
time-sensitive survey
exploring everything from
monetization trends, the
TikTok ban, creator
economics, creator values,
and how creators truly feel
about generating income in
today’s digital landscape.

CREATORS SURVEYED

+3,000

Survey Reach

Why It Matters Real Voices, Real Data

We heard from over 3,000 creators, spanning every corner of the internet. Whether
it’s part-time content makers just starting their journey or full-time veterans who’ve
turned their platforms into businesses, we heard from them all. While this report
doesn’t capture every monetization method out there, it reflects a wide range of real
creator experiences across niches, follower counts, and income levels.

As the creator economy continues to evolve
at rapid speeds, our goal is to better
understand how creators are navigating this
shifting terrain, and more importantly, how
they’re getting paid doing it.

You’ll see quotes throughout the report pulled
directly from anonymous creators who
generously shared their unfiltered thoughts and
lived experiences. Their voices offer something
data alone can’t: perspective.

A huge thank-you to the incredible creators who took part in this survey.
Your insights are shaping the future

1.1B+
TOTAL FOLLOWERS



This explosive growth has brought millions of new creators into the space, making it one of the most
dynamic and culturally influential industries in the world. But with that growth comes increased
competition, and income hasn’t kept pace. While the number of creators has skyrocketed, more than
half still earn under $15,000 a year, highlighting the widening gap between top earners and those
trying to break through. Later in this report, we’ll dig into the reasons behind this shift, from income
distribution and platform trends to full-time creator growth.

The creator economy has grown by 19.05% since 2024.

At a Glance
Before we dive in, let's highlight some statistics
that will be covered deeper in the report.

CREATORS WORLDWIDE

127M

EARN > 200K ANUALLY

OF CREATORS DROPPED
OUT OF COLLEGE

5.69%

15.9%

EARN <15K ANNUALLY

50.71%

BELOW LIVING WAGE

56.55%

FULL TIME CREATORS

58.8%

*Up & down indicate growth
*Green and red indicate positive or negative connotations
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Creator Earnings 
Analysis

Understanding which age groups are most active, and where they spend their time to empower marketers to
craft sharper strategies, more relevant content, and stronger collaborations that truly resonate. Our 2025
survey offers a clear lens into the evolving creator economy, helping the industry better understand, support,
and elevate today’s creators.

The upcoming sections dive deep into the rich data collected
from our expansive survey of creators. Our aim? To provide
a granular understanding of the multifaceted aspects of
creator earnings. 

HERE'S WHAT YOU CAN EXPECT:

Content Creator Demographics
Who are the creators shaping the creator economy in
2025? We explore demographic insights such as
gender, platform, education, and creator values to shed
light on the factors influencing financial outcomes.

Earnings Analysis
Each demographic detail is paired with corresponding
earnings data to help illustrate how identity, background,
and platform choice impact income levels within the creator
landscape.

Economic Viability
Can creators earn a livable wage in 2025? This section
addresses the financial sustainability of content creation
as a profession and whether the economics support full-
time careers.

The Monetization Barrier
After years of surveying and analyzing the creator economy,
we propose a new theory: many creators are hitting a
monetization ceiling. Here, we explore the structural and
behavioral factors that may prevent creators from breaking
through key income thresholds.

What’s Up Next
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Creator
Earnings

 A creator’s income is shaped by a mix
of variables: everything from their niche
and gender, to how many hours they
pour into content creation, what
platforms they prioritize, and which
revenue streams they tap into.

In the pages ahead, we’ll break
down the platforms that are
putting the most money in
creators’ pockets, and where that
money’s coming from.

We’ll also highlight key stats
that help us spot what’s next for
the industry. Whether you’re a
brand, a creator, or somewhere
in between, these insights are
your roadmap to understanding
(and thriving in) the future of the
creator economy.

When it comes to earnings, there’s
no one-size-fits-all formula.
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Despite most of our creators being content creation veterans with years of experience,
more creators are generating less than $15,000 annually than in previous years.

The number of creators making less than $15,000 annually has grown by 2% more than
in 2023, in which 48% of creators had been making less than $15,000 annually. A
surprising figure due to the amount of veteran creators (4+ years of content creation)
surveyed. 

What are the causes behind this income distribution? There’s a multitude of reasons
reflecting these averages, such as the monetizability of different content platforms, more
representation from lower-earning niches, as well as part-time vs full-time creators. 

Income Distribution

SURVEYED CREATORS
EARNED $15K OR LESS.

+50%
EARNING UNDER
$15K IN 2023

LOW EARNINGS
DESPITE EXPERIENCE

48.10% 4+ YEARS

Annual Income

2025 2023

What’s
Driving
This
Trend?
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Distribution
by Follower
Count
To ensure a fair and unbiased survey, we
distributed our outreach to many various sizings of
creators. Here’s who we heard from.

For the creators who
participated in our
survey, 43.8% had under
100K followers across
their accounts.

 While we received solid
responses from all
follower tiers, response
rates naturally declined
as follower count
increased, a common
trend when surveying
larger creators. 

Still, the dataset offers a
strong cross-sectional
snapshot of the creator
economy at varying
levels of reach.

We’ll take a look into
income by follower count
further into the report.
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100-250k
18.6%

<15k
15.6%

250-500k
15.6%

15-50k
14.4%

50-100k
13.8%

500K-1M
12%

1M-10M
7.9%

10M+
2.1%
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The Monetization
Barrier
Analyzing years of creator income data has led us to identify a consistent pattern we call
“The Monetization Barrier.” This threshold, set at approximately $15,000 in annual revenue,
separates creators struggling to monetize from those positioned to scale successfully.

The Monetization Barrier - Once annual earnings exceed $15,000, creators exhibit an acceleration in income
growth. Crossing this threshold indicates a turning point for creators with increased access to brand partnerships,
enhanced platform visibility, and rapid audience expansion. Creators who fail to surpass this benchmark often
struggle to scale their income and will plateau around that point. Not from a lack of talent or reach, but because
they likely aren’t structured for monetization. Without a strategy for converting influence into income, their revenue
stays disconnected from their growth, effectively capping their potential under $15k annually. 

SEVERAL FACTORS CONTRIBUTE TO THIS BARRIER:

Platform Monetization Limits

Some creators produce high-quality content that doesn’t align with monetization programs, either due to
content category, brand safety guidelines, video length, or platform preferences

Format Constraints:

For instance, creators making short, sub-15-second TikToks may not qualify for programs like the TikTok Creativity
Program Beta, which has driven a shift toward longer-form content as a pathway to revenue.

Strategically aligning content with monetization systems is often what separates top earners from the rest.

$1M+$50K-100K $100K-500K$15K-50K<$15K $500K-1M
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The blueprint
for the       new
creator era      

The Monetization
Barrier

Closing the Gap
With the monetization barrier clearly defined, the
data shows a stark reality: many creators will not
earn more than $15K annually from content
creation if they maintain their current strategy. But
what does this mean for those looking into the
creator economy from the outside?

This under-monetized middle tier of creators
represents a blind spot in the ecosystem. The
creators are influential to be ignored, yet, they fall
between the cracks of how other creators are
monetizing, whether its owning a brand or getting
brand deals.

A Moment for Intervention
This gap presents an inflection point. For platforms,
it's a chance to build smarter monetization tools. For
brands and agencies, it's an opportunity to rethink
how they discover and support scalable talent. For
creators, it’s a call to explore new revenue strategies.

At NeoReach, we believe the next chapter of the
creator economy will be shaped by the solutions that
rise to meet this moment. That’s why we’re
introducing Influencers.com, a creator-first platform
built to help creators turn influence into income,
backed by the tools, systems, and the support they
need to scale.

Learn more about our creator-focused 
tools at Influencers.com.
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The annual “living wage” in
the United States is $44,000.

Yet, nearly 57% of
surveyed full-time
creators earn less than
the living wage from
content creation alone.

This includes not only beginners,
but also a surprising share of
seasoned full-time creators who
have been active for multiple years.

In the sections ahead, we examine
the structural and platform-based
challenges that make financial
sustainability difficult. from
inconsistent brand deals and
monetization restrictions to the
difficulty of scaling a solo operation.

Understanding why so many
creators remain below this
threshold is essential to addressing
long-term sustainability in the
creator economy.

BELOW ABOVE
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25-34
50.2%

18-24
32.7%

35-44
11.4%

<18
3.1%

45-54
1.7%

42.9%
FEMALE

Content
Creator
Demographics
The majority of surveyed creators are between 18 and 34, with
Millenials and Gen Z accouting for over 90% of responses. As
content creation continues to evolve, we expect a significant
rise of Gen Alpha survey respondents in coming years.

GENDER

42.7%
MALE

14.4%
OTHER

AGE



When breaking down earnings by gender, much of the higher average among men comes from a smaller
group of outliers reporting earnings in the millions. While many factors influence income, this trend
suggests that the highest-earning creators in our survey were predominantly male, which continues a
larger pattern seen across the digital and entertainment industries, as well as our past surveys.

Annual
Income 
By Gender

MALE

$66.2K

FEMALE

OTHER

$57.7K

$60.7K
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What Best
Describes
Your Niche?
When it comes to the entertainment industry, it’s no
shocker that lifestyle and entertainment make up
the most popular niches in the creator economy.

Creators selected which
niche best represented
themselves, and nearly
30% of them identified
with lifestyle and
entertainment. 

Lifestyle and
entertainment offer
umbrella-style
categories for fashion,
beauty, family, travel,
gaming, and are
continuously intertwined
with one another. 

When excluding lifestyle
and entertainment, the
top identified niches are
gaming and fashion.
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Lifestyle
14.5%

Entertainment
14.3%

Gaming
8%

Fashion
7.7%

Beauty
7.2%

Travel
5.6%

Food & Drink
4.5%

Family
4.2%

Wellness
4.1%

Health
4%

Education
3.8%

Fitness
3.7%

Music
3.4%

Art
3.4%

Tech
3.3%

Sports
2.7%

Business
1.4%
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AVERAGE INCOME BY NICHE:

Now that we’ve compared the growth directly to last year’s report structure, let’s
look into the data with a wider lens, allowing us to view a wider range of data.

Annual Income
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How does our roster of surveyed creators line up with 2023's creators?This year, we had a significant decrease
in responses from creators on Instagram, making up 62.68% of last year's respondents. Only 27.55% of
creators reported TikTok as their main platform, with the remaining 9.59% being on YouTube. This year, they’ve
flipped the script, with a significant increase in responses from the creators on TikTok and YouTube. 

45.5%

30%

.6% .43%

YOUTUBE

FACEBOOK ONLYFANS

TIKTOK

21.03%

0.3%

INSTAGRAM

OTHER

4.23%
TWITCH
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Primary Social
Channels Used
by Creators
2023 VS 2025

Most preferred platforms by creators in order: TikTok (45.5), YouTube (30%), Instagram (21.03%)

https://neoreach.com/quarterly-reports/2023-creator-earnings-report/
https://neoreach.com/quarterly-reports/2023-creator-earnings-report/


Annual Income
by Platform

Instagram currently leads in average annual income, bolstered by a handful of top-earning creators that
significantly elevate the platform’s earnings. TikTok, despite its large respondent base, has the heaviest
concentration of lower income brackets, highlighting ongoing monetization challenges for a sizable portion
of its creator base.

Our data also reveals higher-earning creators are more prominent and responsive on YouTube and
Instagram, whereas TikTok responses are skewed toward smaller creators, indicating it may serve as a
more accessible entry point into the creator economy and starting content creation.

TIKTOK

$44.25K

YOUTUBE

INSTAGRAM

$62.4K

$81.7K

TWITCH

$25.6K

$60.7K
ONLYFANS
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Full-Time
58.8%

Part-Time
41.2%

No
75.1%

Yes
24.9%

3-4 Years
49.7%

1-2 Years
34.9%

+4 Years
7.8%

<1 Year
7.6%

Content Creator
Demographics
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DO YOU
CONSIDER

YOURSELF TO BE
A FULL-TIME OR

PART-TIME
CREATOR?

ARE YOU
UNDER

MANAGEMENT

HOW LONG
HAVE YOU

BEEN A
CONTENT
CREATOR?

The majority of creators
surveyed are not newcomers.

Nearly all have been creating
content for more than a year,
with most falling into the 1 to
4-year range. This gives us a
snapshot that the economic
data we’ve collected is
substantially from creators
who’ve already weathered the
initial learning curve and have
learned the ins and outs.

More than half of these
creators treat content creation
as their full-time job, while the
rest balance it with other
responsibilities and not as their
sole source of income.

Notably, only 1 in 4 creators
reported being under formal
management. The remaining
three-quarters operate
independently, suggesting that
even among seasoned
creators, many are still
navigating brand deals,
negotiations, and strategy on
their own.

These distinctions between
full-time and part-time
creators, as well as managed
and independent ones,
influence not only how
creators work but also their
earnings, growth, and long-
term sustainability.

We’ll explore these dynamics
in the sections ahead.
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ANNUAL INCOME IF
UNDER MANAGEMENT
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10-20
26.8%

20-30
25.1%

40+
21.3%

30-40
13.5%

0-10
13.3%

75-100%
65.2%

50-75%
17.1%

0-20%
10%

25-50%
7.7%
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HOW MANY HOURS PER WEEK DO YOU
DEDICATE TO CONTENT CREATION?

WHAT PERCENTAGE OF YOUR CONTENT
CREATION INVOLVES VIDEO COMPARED

TO OTHER FORMATS?

0–2
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ANNUAL INCOME BY VIDEO CONTENT

We asked creators to share two key
details about their content workflow, the
percentage of their content that is video-
based, and the number of hours they
dedicate each week to content creation. 

These insights give us a clearer view into
the time and effort behind each post
especially as video content, which often
requires more editing, planning, and
production, has become the dominant
format across platforms. 

The number of hours spent creating each
week also offers a window into the
difference between hobbyists and career-
focused creators. 

When analyzing earnings, a clear trend
emerges. Those who utilize a mixture of
video and static content were the highest
earners. Utilizing both forms means that
the creator is spread across multiple
platforms such as Instagram and TikTok
and isn’t siloed into one spot.



Revenue
Source
OVER 49% OF SURVEYED
CREATORS EARN MOST OF THEIR
REVENUE FROM BRAND DEALS.

The decrease in brand deals being
the top earning portion of revenue
for creators may be a result from
brand deal saturation, a lack of
brand deals, as well as other
revenue sources becoming more
viable over the past few years. 

Interestingly, when asked what
creators would prefer to make the
most revenue from, over 64% want
to make the majority of their
revenue from brand deals, indicating
brand deals may have become less
valuable or less accessible for
creators than they previously were.
If brand deals become scarce,
secondary measures such as ad
revenue and building their own
brand takes priority. 

This is a 10% decrease from last year with a
notable shift towards ad revenue and self-
owned businesses.
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44.8% 55.5%

32.7% 21.8%

22.5% 22.7%

Branding Is Everything

OWN A BUSINESS OR BRAND 1-2 YEARS

DO NOT OWN A
BUSINESS OR BRAND

3-4+ YEARS

PLAN ON STARTING
ONE SOON

+4 YEARS

Creator 
Owned Brands
One of the most important aspects for creators is their ability to brand themselves.
Many creators have begun taking this to the next level by building their own brands as
well. The results are an astounding yes, in which nearly 45% of creators own some
form of business or brand in addition to their standard content creation.

Creators Are Becoming Entrepreneurs

WE ASKED CREATORS, DO YOU OWN
YOUR OWN BUSINESS OR BRAND?

IF YOU DO OWN YOUR BUSINESS/BRAND,
WHEN DID YOU START IT IN YOUR CARRER?
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ANNUAL INCOME BY 
BUSINESS OWNERSHIP
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Annual 
Income
by Business Ownership

Nearly 45% of full-time
creators own a brand, and they
earn close to $100K annually
by doing so.

Owning a brand is one clearest markers for
financial success in the creator economy.

Creators that are ready to earn a brand make
more money than those who do not presently
own one, indicating that owning a brand or
being position to have one is a key aspect of
breaking past the monetization barrier. 

Those who don’t have a brand or aren’t
looking to have one, likely don’t earn enough
to start one or have the type of content that a
brand can be revolved around. As the Creator
Economy continues to shift, we can expect
more creators to adapt to having a brand in
the future.

YES NO THINKING ABOUT
STARTING ONE



28.2%

12.4%

41%

COMMUNITY BUILDING

PASSION 

CREATIVE EXPRESSION 

12%
HELPING OTHERS

7.4%
FINANCIAL GAIN
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What Inspired
You To Become
a Creator?
Why do creators start creating? We asked this to uncover the driving force behind today’s
most influential voices. Most respondents say they’re motivated by passion or a desire for
creative expression. The least cited reason? Creating purely for financial gain.
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Annual 
Income
by Creator Approach

Creators who prioritize making
money earn more than twice
as much as their peers.

Our data shows a significant divide in
earnings based on creator intent. Among all
motivations surveyed, financial gain was the
least commonly chosen reason for becoming
a creator, yet it yielded the highest income
by a significant margin. 

Creators who selected “Making Money From
My Content” reported an average annual
income of over $132k, more than double
that of those focused on creating quality
content, connecting with their audience, or
building a personal brand. This data is likely
skewed from the few who selected this as
their option being significant earning makers
in the creator economy.

While passion and audience-building remain
key drivers for creators, those who actively
treat their content like a business are
positioned for long-term success.

MAKING
MONEY
FROM MY
CONTENT

CREATING
THE BEST
CONTENT
I CAN 

CONNECTING
WITH MY
AUDIENCE

BUILDING A
FOLLOWING
WITH MY
NAME/CONTENT
/BRAND
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In 2025, over 53% of
surveyed creators 
created between 0 and 10
sponsored posts, while
23.9% created 10-20, and
10.7% created 20-30
sponsored posts. 

Compared to our data from last year, the
average max pay of a sponsored post
has risen by $1,150, while the average
median pay of a sponsored post has
risen by $1,000. This indicates that the
rates for creator content have
significantly risen and will likely continue
to do so as both inflation and the value
of influencer content increases.

Sponsored Posts
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NUMBER OF SPONSORED POST IN 2023

NUMBER OF SPONSORED POST IN 2025
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53.1%

10-20
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50+
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https://neoreach.com/quarterly-reports/2023-creator-earnings-report/


Annual 
Income
by Sponsored Posts

The amount of sponsored posts
is directly correlated to the
amount of sponsored posts.

Our data shows a significant divide in
earnings based on creator intent. Among all
motivations surveyed, financial gain was the
least commonly chosen reason for becoming
a creator, yet it yielded the highest income
by a significant margin. 

Creators who selected “Making Money From
My Content” reported an average annual
income of over $132k, more than double
that of those focused on creating quality
content, connecting with their audience, or
building a personal brand. This data is likely
skewed from the few who selected this as
their option being significant earning makers
in the creator economy.

While passion and audience-building remain
key drivers for creators, those who actively
treat their content like a business are
positioned for long-term success.
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ANNUAL INCOME BY # 
OF SPONSORED POSTS
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The Impact of
Higher Education on
Content Creation
Over 77% of the creators surveyed attended higher
education, the majority of whom pursued a 4-year degree.

Most creators financed their education through either working, their family’s support, or
taking on student loans. Only a fraction of creators have dropped out to pursue content
creation instead of higher education.

48% 

19.7%

IRRELEVANT

32.3%

RELEVANT

NEUTRAL

Of the creators who pursued higher
education, 58.28% are currently full-
time creators, while the remaining
41.72% are part-time creators.

DOES A DEGREE MATTER IN
THE CREATOR ECONOMY?
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77.3%

15.9%

84.1%

2023 vs 2025: 

YES

YES

NO

Education
Since the 2023 Creator Earnings Report, we’ve discovered that
7.7% more creators did not attend higher education than in 2023.
This indicates that content creation has become more accessible,
and the number of content creators attending higher education
will likely continue to decrease, especially as more youth pick up
content creation before they reach college.

More Creators Are Dropping Out for Content

DID YOU ATTEND HIGHER EDUCATION?

HAVE YOU DROPPED OUT OF HIGHER
EDUCATION TO PURSUE CONTENT CREATION?

In 2025, 15.9% of content creators dropped out or
postponed their higher education for content creation.
Nearly twice as many creators have dropped out of college
compared to 2023’s 8.6%.This suggests that becoming a
creator, especially in a market favoring influencers, has
become more viable than the standard 9-5 work schedule.
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Surprisingly, creators who had no higher education had
higher annual income than those who did. It’s likely
that younger full-time creators entered the space early,
monetized faster, and forgoed traditional education.

Annual Income by
Higher Education

Did Not Attend Did Attend
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$40,000

$60,000

$80,000

$100,000

https://neoreach.com/quarterly-reports/2023-creator-earnings-report/


4-Year University
58.3%

Community college
18.3%

Graduate School
14.6%

Trade School
7.4%

Supported by Family
32%

Work-Based Financing
31%

Student Loans
25%

Scholarships / Financial Aid
7.6%
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When asked on a scale of 1 to 5 how
relevant their degree is to their content
creation, they responded with only a
2.66 average.

Only 36% of creators that have
degrees find it relevant to their
content creation.

Education
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DEGREE RELEVANCY TO CONTENT CREATION

AVERAGE RAITING (2.66)

HOW RELEVANT IS YOUR DEGREE TO
CONTENT CREATION?

DEGREE TYPES

HIGHER
EDUCATION
FINANCING

WORK TYPE
FOR

CREATORS
ATTENDING

HIGHER
EDUCATION



Economic
Conclusions
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Through our data,
we’ve found that the
majority of the creator
economy is heavily
skewed towards low-
income earners, with
many creators
struggling to break the
monetization barrier.

What Sets Top Earners Apart?

THE HIGHEST-EARNING
CREATORS TYPICALLY:

The Creator Economy
Is Skewed Toward
Low-Income Earners

Are Full-time

Created Content
for 4+ Years

Are Motivated by
Financial Gain

Did Not Attend
Higher Education

What Does This Tell Us?

Most creators in the creator economy aren’t earning substantial
income, the majority make less than $15,000 annually. But for those
who surpass that threshold, earnings tend to accelerate.

It’s important to note that while many creators struggle with
monetization, many earn a great deal.  The creator economy is
growing and economically viable, but for many, breaking through the
$15,000 threshold remains a difficult climb. 



Through our data, we’ve found that engagement as a measurement of success has
stayed nearly identical from 2023. Engagement best encapsulates the value of the
content and its ability to connect with their community, allowing them to attract
brands, receive sponsorships, and generate income. 

We’ve found that creators are now slightly less focused on income and have shifted
their focus to follower count. While income as a success measurement continues to
reign supreme, there is a noticleable shift towards community growth instead of
economic performance as growth leads to increased economic performance.

2023

VS

2025

TOP SUCCESS METRIC IN
BOTH 2023 & 2025

ENGAGEMENT
= #1

SLIGHT DECREASE AS A
PRIMARY SUCCESS INDICATOR

INCREASINGLY SEEN AS A
SUCCESS BENCHMARK

INCOME FOLLOWER
COUNT 

How do you measure your
success as a creator?

The creators surveyed significantly
leaned toward engagement as
their metric of personal success.

2023 2025
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Creator
Values
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BIGGEST CHALLENGES FOR CREATORS
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Likes
31.4%

Comments
27.4%

Shares
20%

Saves
13.4%

Views
6.9%

Others
0.9%

WHAT METRICS DO YOU
USE TO DETERMINE IF A

POST WAS SUCCESSFUL?

Yes
51.2%

In Development
34.8%

No
14%

DO YOU HAVE A CONTENT CREATION
STRATEGY FOR THE NEXT 1-3 YEARS?



01 0302

My biggest challenge is
continuously improving
my content to be more
creative, standing out in
my genre while staying
ahead of the curve,
evolving trends and
balancing creativity with
audience’s interests."

Boundaries. People
have been more
pushy towards getting
to be close once you
hit a milestone. It gets
uncomfortable, but
with the right mods
and team, it gets
easier."

(My) biggest
challenge is to
always be visible
and up to date for
my audience,
always have new
ideas and balance
it with my other
projects and life."

“ “ “
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Biggest
Challenges
for Creators
Let’s get on a personal level with the creators, we
asked them to give us more detail.



04 05

I don’t really know how to reach out
to brands or even where to start to
build connections that could turn into
a long term partnership. Every
sponsor I’ve done has approached
me. I am selective but I would really
like to reach out to brands and be
taken seriously.

Discovery is first, work/life
balance is second. I do not
make enough to sustain
my family in content
alone. I started my
journey late so content is
my second full time job.”

“ “

Biggest
Challenges
for Creators
Here’s some other comments from the creators.
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Helpful and accessible editing programs, such as CapCut, Canva,
and Adobe Suite, are some of the  heavily preferred tools for
creators. These platforms and programs offer the creators photo
and video editing capabilities while retaining cost efficiency.

Creator
Services
The Rise Of CapCut

CAPCUT

37.4%

Over 37.35% of surveyed
creators reported using
CapCut frequently for their
content creation.
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Since 2023, there has been a massive increase in the use of CapCut as it
dominates the creator services market, nearly doubling in usage from last year.
According to Statista, Capcut had a total of over 410 million downloads in 2024,
being the 7th most downloaded app in 2024. 

Capcut’s prominence has shown itself both on the creator stage and in our
survey. Other notable mentions includded a rise in Adobe Suite and Canva’s
usage, while a significant decrease occured for InShot, dropping down to 4.1%.

2023

VS

2025

CAPCUT USAGE
GROWTH SINCE 2023

2X 
CAPCUT
DOWNLOADS IN 2024

MOST DOWNLOADED APP
(STATISTA, 2024)

410M+ #7

2023 CREATOR SERVICES 2025 CREATOR SERVICES

Creator Services
2023 vs 2025: 

Capcut
18.7%

Adobe
18.4%

Canva
17.6%

Instagram
16.4%

InShot
10%

TikTok
9.5%

Splice
2.8%

VidIQ
1.9%

CapCut
37.4%

Canva
21%

Adobe Suite
15.3%

Final Cut Pro
11.1%

DaVinci Resolve
6.6%

TikTok
3.8%
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The TikTok Ban
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TikTok, the platform whose
future is currently hanging in
the balance for all of the
United States, has become a
centerpiece of the creator
economy. It’s an economic
powerhouse, and is the
leading number one social
app in the United States with
over 825 million downloads.

DOWNLOADS IN USA

+825M

A Platform Creators Rely On

We Asked Creators: What Happens If It’s Banned?

The majority of our surveyed audience are TikTok users (44%), many
of which being social media veterans with 4+ years of being a creator.

With the TikTok ban looming, these creators' comfort,
audience, and way of living are currently at risk. 

We decided to ask them their thoughts and
plan if the TikTok ban were to take place.

An Endangered Hub of the Creator Economy

https://www.statista.com/statistics/1285960/top-downloaded-mobile-apps-worldwide/#:~:text=In%202024%2C%20TikTok%20was%20still,downloads%20during%20the%20same%20year.


Nearly all surveyed TikTok creators
have a plan to pivot if TikTok were to
become banned in the United States.
Most of which have Instagram as a
ready backup, which makes sense as
TikTok’s short-form video content
Integrates most easily to Instagram
Reels, and then subsequently
YouTube Shorts. 

As expected, creators are heavily
against the TikTok ban. But there
was a mixture of opinions; some
creators were very hopeful, thinking
of the TikTok ban as a challenge
and opportunity to grow on new
platforms and switch things up. But
overall, creators are resoundingly
against the TikTok ban.

TikTok - An
Endangered Hub of
the Creator Economy

WHAT DO YOU FEEL WILL
HAPPEN TO THE CREATOR
ECONOMY IF THE TIKTOK
BAN WERE TO TAKE EFFECT?

DO YOU PLAN TO PIVOT?

Yes
99.5%

No
0.5%

Negative Neutral Positive
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66.00

20.00
14.00

Instagram
65.3%

YouTube
29.8%

Twitch
3.5%
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OVERALL SENTIMENT

TO WHICH PLATFORM?



We invited creators to weigh in on the potential TikTok ban. Their
responses offer a candid look at how the platform’s future impacts
the people who rely on it most.
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The TikTok Ban

01

02

03

TikTok isn't the first social platform to go away. Discovery will be more
challenging for those with low effort content. Some creators we'll
never hear from again. Others will find a new niche. We just need to
find the next platform.”

(It) will definitely shift a lot. TikTok was big for creators because it’s a
community based platform, meaning it’s easier to share tips, products,
etc with their audience and have a bigger influence. Other platforms
aren’t as strong for this”

I think it would lead to overall distrust of our government because if it
can happen to tiktok it can happen to any platform. Also, it shows that
you should never rely on only one platform when you’re a creator.”

“

“

“



Their Voices, Continued
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The TikTok Ban

04

05

06

It would plummet, all the entrepreneurs I personally know and creators too, have been
able to transform TikTok as a main source of income for themselves and families.
Personally, TikTok has taken my business to a whole new level and has opened the doors
for me to be able to economically help other women from my community.”

I think the majority of people using tiktok will shift over to other platforms. TikTok was the
giant, and taking it down will disrupt a LOT of creators. As a creator myself we have to
learn and adapt. There should be no reason any creator on tiktok is not on other platforms
as well. Creators should be focusing on bringing their tiktok following to other platforms in
wake of the ban on the horizon.”

If TikTok were banned, I think the creator economy would shift, but it wouldn’t collapse.
Creators would move to other platforms like Instagram, YouTube, and emerging apps.
Brands might adapt too, shifting their ad dollars to these platforms. It could mean more
competition, but also new opportunities for creators to stand out and diversify their revenue
streams. The key will be adaptability and building strong relationships with followers across
multiple channels.”

“

“

“



Future
Predictions

01 0302

Despite the creator
economy’s rapid growth,
monetization remains the
biggest hurdle. Too many
creators stall at $15K a year
—not from lack of talent,
but because platforms
weren’t built to help them
scale. At NeoReach, we’re
focused on breaking that
barrier and helping creators
turn influence into lasting
income.

The future of the creator
economy is in the long tail. Sub-
100k creators are driving real
engagement and brands are
finally catching on. At NeoReach,
we’re driving partnership
opportunities and building the
tools/infrastructure to help these
creators scale. The next wave
isn’t about the 1%, it’s about the
99% shaping culture from the
ground up.

Here at Neoreach, we're
actively building tools and
resources to help creators
grow and spend more time
doing what they love--
creating content. The less
time they have to worry
about admin tasks, the more
they can worry about
growing their account,
creating content, any
bypassing the monetization
barrier.

“ “ “

Quotes across the company on our predictions

-James Michalak -Brendon McNerney -Steph Payas
CEO CRO CMO
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100K+

1B+

PIECES OF CONTENT LIVE

IMPRESSIONS GENERATED

25K+

5K+

CREATORS ACTIVATED

CAMPAIGNS MANAGED
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Let us run your
next campaign!
Ready to launch your most lucrative influencer marketing
campaign ever? Are you prepared to go viral with the biggest
powerhouse influencers on social media? Let NeoReach and
our talented team of experts bring your campaign to life!

We let our results speak for themselves:

Click here to submit your campaign request or reach out directly to our
Chief Marketing Officer, Steph Payas, at steph.payas@neoreach.com

We look forward to hearing from you!

https://neoreach.com/get-started/


Meet the Team

Alexander Buric
Director of Marketing

Lyss Micalizzi
Head of Content & Research

Katie Kammerdeiner
Senior Graphic Designer

We live and breathe the creator economy, and we built this report
by asking the right questions and digging deep into the data.
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Report

Thank you for reading our report. Should you have any
questions or wish to explore our findings further, please
feel free to reach out.

2025

THANK
YOU
2025


